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THAT’S A LOT OF CAKE 

 

Social media is a big piece of cake but you don’t have to eat it all! You can 

take a bite here and a bite there. They just need to be the right bites to 

make a difference.  

WHY MONITOR AND SEARCH SOCIAL MEDIA? 

 Gain a wider window on a topic, industry, or individual. 

 Figure out what you haven’t been hearing. 

 Listen beyond the PR hype. 
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 Benefit from the immediacy of social media. 

 Take advantage of the transparency provided through community. 

 Hear what you need to know directly from organizations, experts, and 

individuals. 

 Access information that’s not sitting on a corporate web site. 

 Catch hold of opportunities. 

 Recognize trends. 

 Identify industry leaders and brand evangelists. 

 Learn from the strategies of others, including competitors. 

 Expand your own expertise. 

DIFFERENT CHANNELS FOR DIFFERENT TAKES 

 Socialmeowdia. Here’s a great infographic on social media channels 

explained by cats. http://avalaunchmedia.com/infographics/social-

meowdia-explained 

WHO IS OUT ON SOCIAL MEDIA? 

 Your clients 

 Your competitors 

 Topic and industry experts 

 Potential expert witnesses 

 Thought leaders and mavens 

 Associations and organizations 

 Academic institutions  

 News outlets 

 Businesses 

 Government at all levels 

 Non-profits 

 Info Pros and libraries 

 Legal and medical practitioners 

 Law enforcement 

 Military 

 Your colleagues 

 You get the idea…. 
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MONITORING SOCIAL MEDIA 

These tools can create efficiencies for you in monitoring social media and 

help you grab hold of the information you need from social channels. Try 

some of these on for size and see what you like and what works for you. 

You’ll need a mix of these to cover your bases. Also, please keep in mind 

that you can do some social media monitoring on services like LexisNexis 

that may already be in your toolbox. Please also note that some of the tools 

listed below have basic (free) and pro (paid) versions.  

Social Mention - http://www.socialmention.com 

This is a real-time social media search and analysis tool. It covers a wide 

range of social media – blogs, microblogs, bookmarks, comments, events, 

images, news, video, audio, Q&A, and social networks. It does some analysis 

of sentiment and gives you top keywords. It allows sort by date and 

relevance, and you can set results freshness. Email Alert and RSS are 

available. 

TweetDeck - https://tweetdeck.twitter.com 

With TweetDeck you can monitor multiple Twitter feeds, create customizable 

columns to display your Twitter timeline, mentions, lists, search 

results, hashtags, and more. You can create searches to track things like 

hashtags – say #sla2014 – and can filter those results. TweetDeck allows 

you to mute users or terms. Alerts are available. 

HootSuite - https://hootsuite.com 

Manage more social media channels than just Twitter with HootSuite. 

HootSuite will pull in from Twitter, Facebook, Google +, LinkedIn, 

Foursquare, WordPress, and more. Manage your lists. Create customizable 

columns so you can organize who you follow into groups that make sense to 

you. HootSuite has a mobile app so you can take it with you on the go. 

Mention - https://en.mention.com 

Mention is a realtime business monitoring application. With Mention you can 

monitor millions of sources on social networks including Twitter, images, 

videos, forums, blogs, and more. It provides information on sentiment 

trends. Mention will allow you to analyze your statistics and export your 
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data. It has technologies to help you get rid of noise. RSS is available. 

Mention has a mobile app so you can monitor from your mobile device.  

Speaker’s Note: Since a few people have asked – For Mention, I used a 

search of my recently published paranormal romance/urban fantasy:  

Bespoken. I’m writing under my maiden name:  Marie Michelle Coleman. 

Here’s the link to the book:  On Amazon and On Barnes and Noble. And yes, 

there’s a librarian in it! 

USING DASHBOARDS 

MyYahoo - https://my.yahoo.com 

My Yahoo is a customizable web page that allows you to pull RSS feeds onto 

a dashboard that you can organize as you like. You can create multiple tabs 

and for those who need like to theme things, you can choose a theme for 

each tab.  MyYahoo is great for tracking blogs and anything with an RSS 

feed.  

Netvibes - http://www.netvibes.com 

Netvibes is a good compliment to MyYahoo. With Netvibes you can run a 

search across different channels and these results present in your 

dashboard. Search across blogs, Facebook, Twitter, and more.  Netvibes also 

has a board reader and searches Google +. You can also search video and 

images. You can have set up multiple tabs and you can arrange your 

dashboard to suite your taste.  

Protopage - http://www.protopage.com 

If you liked iGoogle, Protopage may work well for you.  It bills itself as an 

award winning RSS reader. You can pull in news, RSS feeds, and add 

widgets to your dashboard.  Like MyYahoo, you can arrange your Protopage 

dashboard as you like. 

Symbaloo - http://www.symbaloo.com 

If you like an icon-based dashboard, try Symbaloo. Symbaloo positions itself 

as your personal internet desktop. All your favorite websites can be at your 

fingertips and it’s available on tablet or mobile device too. You can create 

your own webmix or pick from a gallery of pre-made webmixes. If you need 

a tool to help you quickly visit favorite web pages and you like this kind of 
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visual dashboard, this might be an interesting adjunct to some of the other 

dashboards. 

MINING SOCIAL NETWORKING SITES 

GovLoop - http://www.govloop.com 

GovLoop is a great example of a targeted community. With more than 100K 

members, it’s a great resource for finding a person, group, or others in 

similar roles or looking for trends. You’ll find groups, discussions, 

leaderboards, blogs, topics, podcasts, and more. Alerts are available. 

Facebook - https://www.facebook.com 

Don’t forget Facebook as a resource. You’ll find government at all levels, 
non- 

profits, libraries, legal and medical practitioners, law enforcement, the 
military, clients, competitors, associations and organizations, academic 

institutions, news outlets, businesses, and more. 

MINING REVIEW SITES 

Yelp - http://www.yelp.com 

Who is talking about your organization, service, or industry? People are 

reviewing things that might surprise you – like the local public library for 

instance! In the same way you can mine YELP, you can mine other targeted 

review sites. 

MINE MORE 

Mining Instagram - http://instagram.com 

The Instagram community includes many brands and organizations around 

the world. Instagram now has a business blog: Instagram for Business blog. 

You may want to take a look at what government is doing in this area. Learn 

more about Instagram for Government page at 

http://www.digitalgov.gov/2013/07/08/instagram-now-available-for-federal-

agencies/  

Mining Pinterest - http://www.pinterest.com 

Pinterest has been added to GSA’s Federal-Friendly Social Media list. 

Businesses can use Pinterest to learn about their competitors and their 
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customers. Pinterest has a new initiative to allow for analyze of Pinterest 

activity with technology software like Hootsuite and Spredfast.  

SEARCHING SOCIAL MEDIA 

Social Searcher -  http://www.social-searcher.com 

Social Searcher is a social media search engine. It covers Twitter, Facebook, 

and Google +. It gives you a look at sentiment, users, domains/links, post 

types (are they links, videos, photos), keywords. And you can toggle 

between popular versus current results. Email alerts are available. 

IceRocket’s Meltwater - http://www.icerocket.com 

Meltwater allows you to search across blogs, Twitter and Facebook – all at 

once or individually. There is an advanced search available and you can 

narrow by dates or by language.  Meltwater allows for some trend analysis. 

You can specify multiple trend terms and it will bring you back some nice 

graphics and charts. RSS feed is available. 

SEARCHING HASHTAGS 

Hashtag.org:  http://www.hashtags.org 

Hashtag.org will provide you some analytics on a hashtag, identifies prolific 

users, and shows most recent tweets for the hashtag. It will give you related 

hashtags as well. 

Hashtagifty.me: http://hashtagify.me 

Hashagify.me gives you a graphic representation of the top 10 hashtags for 

a topic. It also shows related hashtags, top influencers, usage patterns, in-

depth intelligence.  

 

SEARCHING BLOGS 

Google Blog Search:  http://www.google.com/blogsearch 

Google Blog Search does just what it says. It can also do a sort by timeline – 

for instance you can limit to the last 10 minutes 

A few blog directories: 

 Best of the Web Blogs:  http://blogs.botw.org/ 
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 Blog Search Engine:  http://www.blogsearchengine.com/ 

 Bloggeries:  http://www.bloggeries.com/ 

 Globe of Blogs:  http://globeofblogs.com/ 

SEARCHING IMAGES 

Flickr:  http://www.flickr.com/search/advanced 

Photos and videos can be accessed from Flickr without the need to register. 

Many companies and organizations have Flickr streams! 

Flickriver:  http://www.flickriver.com/  

On Flickriver you can search by photos, tags, groups and users. 

Google Advanced Image Search:  

https://www.google.com/advanced_image_search 

Google Advanced Image Search lets you search by terms, site or domain, 

country, and more. 

SEARCHING AUDIO AND VIDEO 

iTunes:  https://www.apple.com/itunes 

Check out the podcast and iTunes U areas for social content. Business, 

government, academic and others entities you are interested in may be 

found there. 

YOUTUBE: https://www.youtube.com/ 

Every minute, 100 hours of video are uploaded to YouTube. It’s localized in 

61 countries and in 61 languages. You’ll find government, Business, with 

channels on YouTube. You can subscribe to channels you want to monitor. 

Vimeo:  https://vimeo.com/ 

Vimeo’s advanced search allows searching by title, tag, and description. You 

can also search date ranges, minimum stats, duration, license, and more. 

PodcastAlley: http://www.podcastalley.com/ 

PodcastAlley has over 91,000 podcasts in their directory with over 6 million 

episodes. You can search by genre and title. 
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Blinkx:  http://www.blinkx.com 

Blinkx has categories and a search feature. News clips are part of the mix. 

 

SOME SOCIAL MEDIA SOURCES ON LEXIS ADVANCE 

 McGrady on Social Media – This treatise covers everything from 

copyright issues and social media to cyberbullying.  
 Federal Newsfeed – This is a subject matter data feed of legislative 

intelligence and breaking news comprised of Twitter, blogs, Facebook, 
and US Federal Government websites & RSS feeds. It covers the 

Legislative, Judicial and Executive branches and Agencies of the 
United States Government.  There is also a State Capital 

Newsfeed. 
 Newstex - The complete Newstex collection has more than 5,000 

online news and blog sources. 

GOVERNMENT ON SOCIAL MEDIA 

 Verify U.S. Federal Government Social Media Accounts  - 

http://www.usa.gov/Contact/verify-social-media.shtml 

 Examples of government on social media: 

o Government of Canada - 

http://www.canada.ca/en/social/index.html 

o Government of Australia - http://australia.gov.au/news-and-

media/social-media/twitter 

 Twitter Government - https://twitter.com/gov 

SOME STRATEGIES FOR SUCCESS 

 Be prepared and ready for new opportunities. 

o Dig into social media even if you can’t use it in your workplace 

right now. Policies change. Be ready to step up. 

 Be multifaceted. 

o Open new vistas and broaden your perspective with social 

media.  

 Be curious. 

o Explore social media channels. Have some fun with this. 

 Be hands-on. 

o Try some of the tools and strategies covered here. Don’t just 

read about them. 

 Be forward-thinking. 
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o Social media can help you do this. It can open up new 

opportunities and resources to you. 

 Be smart. Look smart.  

o Monitoring social media can make you even smarter than you 

are right now! Take advantage of the edge it can give you. 

 


